EFFECTIVE WEB
DESIGN 101
IS YOUR WEBSITE BUILT TO CONVERT
VISITORS INTO CUSTOMERS?

"97% of people
learn more about a
local company
online than
anywhere else."
- seotribunal.com

what's your online
presence saying
about your business
right now?

Taking the time to learn the different facets of
optimizing your website and online marketing
is awesome! But putting it all into practice is
whole different ballgame.
Just like you could watch YouTube videos on
how to change the oil, headlight or AC filter in
your car, you would rather pay the expert to
do it.
You need to make sure the money you are
investing into your online marketing is getting
real results and turning a positive ROI.

HERE ARE THREE KEY AREAS TO FOCUS ON
TO CREATE AN EFFECTIVE WEBSITE.
UNDERSTAND (AND SPEAK DIRECTLY TO)
YOUR IDEAL CUSTOMER

DISPLAY CALL-TO-ACTION (CTA) BUTTONS ON
EACH PAGE
BUILD INSTANT TRUST AND CREDIBILITY

YOUR IDEAL CUSTOMER
One of the first things to look at is
how well your business is ranked in
Google search results.
If you’re not appearing on the first
page of Google, chances are your
efforts need some tweaking.
There is software available to help
you track your rankings. We
recommend Brightlocal, MOZ and
SEMRush.
There is software available to help
you track your rankings. We
recommend Brightlocal, MOZ and
SEMRush.

CALL-TO-ACTION (CTA)
BUTTONS
Traffic is defined as the number of
people visiting your site and it’s one
of the key performance indicators
(KPI's) of how well your website is
performing.

Having a superb web presence is great,
but it’s only half of the equation. To
make sure your business and your
website are on track, you must track
conversions - or the flow of the
customer from viewing a page on your
website to actually taking an action (IE
- calling you, emailing you, filling out a
form etc)mers.

INSTANT TRUST AND
CREDIBILITY
Having a superb web presence is great,
but it’s only half of the equation. To
make sure your business and your
website are on track, you must track
conversions - or the flow of the
customer from viewing a page on your
website to actually taking an action (IE
- calling you, emailing you, filling out a
form etc).
While the vast majority of your traffic
will not convert to paying customers,
this is common across every industry,
there are ways to analyze your
conversions to see why people aren’t
converting. Then, you can take steps.

DO YOU HAVE THE TIME AND
EXPERTISE TO DO THIS RIGHT?
I'm passionate about helping
service-based businesses and
have numerous free resources on
my website.

FREE RESOURCES
ctkaupp.com/Resources

If you are looking for more tailored
recommendations for your business,
I'm currently offering a free 45minute marketing brainstorm
session (typically charge $250).

FREE 45MIN MARKETING BRAINSTORM
ctkaupp.com/Free45

CTKAUPP.COM
CONTACT@CTKAUPP.COM
WHO AM I?
Hey there! I'm CT Kaupp. I'm the
owner of CT Kaupp, LLC and have
been in the online web/marketing
space for over a decade. I know what
works, what doesn't and how to get
the job done RIGHT the first time.

I grew the web portfolio at my late
father's marketing firm (from 5 to
60 websites) before starting my
business. He taught me the
importance of relationships,
personally and professionally, and
it's at the heart of everything I do.

