
GOOGLE MY BUSINESS 101
H O W  Y O U  C A N  U S E  G M B  T O  G E T  M O R E

C U S T O M E R S

"97% of  people

learn  more  about  a

local  company

onl ine  than

anywhere  else . "
-  seotr ibunal .com

Google My Business (GMB) is a business
profile listing that appears in searches on
Google, as well as Google Maps and other
Google properties. It was formerly known as
“Google Local” and “Google Places”.

You may have heard or seen of online
directory sites such as Yelp or Trip Advisor
but what makes Google’s business listing
different is that not only can you be detailed
in the information you  provide, this listing
may be the very first thing a perspective
customer interfaces with in-regards to your
business.

what 's  your  onl ine

presence  say ing

about  your  bus iness

r ight  now?

GOOGLE MY
BUSINESS 101

I S  Y O U R  B U S I N E S S  U S I N G  G M B  T O
G E T  M O R E  C U S T O M E R S ?



WHERE DO GMB PROFILES SHOW UP IN SEARCH
RESULTS?

GOOGLE KNOWLEDGE GRAPH

GOOGLE LOCAL PACK (AKA "MAP PACK")

The Google Knowledge Graph is
this box in the right side of
Google search results on
desktop (on mobile it will be
near the top of search results).

It gives the user important
information about your business
- name, address, hours, reviews
and star rating etc.



WHERE DO GMB PROFILES SHOW UP IN SEARCH
RESULTS?

GOOGLE KNOWLEDGE GRAPH

GOOGLE LOCAL PACK (AKA "MAP PACK")

The Google Local Pack
pertains to the 3 listings
that a user is shown
under the maps area.

This appears when a
user searches for a
business in a specific
location (IE – “Plumber
Seattle” or “Roofer in
San Diego” etc).



WHERE CAN A CUSTOMER SEARCH
FOR MY BUSINESS THROUGH GOOGLE?

Google search using Internet browser

Google search from the app

Google Maps search using Internet browser

Google Maps search from the app

Voice search on Google Home

Voice search on Google Assistant

HOW CAN MY BUSINESS TAKE ADVANTAGE OF OUR
GMB PROFILE?

Claim and verify your listing (if you haven’t already)

Complete every section of your profile

Add as much detail as possible and update info as often as needed

Add keywords throughout the content of your profile

Always make sure it sounds and reads natural

Verify your primary and secondary categories

Upload relevant, engaging and personalized images

Ask your loyal and happy customers for reviews

Always respond to reviews on your profile, whether positive or

negative, in a timely and polite manner

at GOOGLE.COM/BUSINESS



DO YOU HAVE THE TIME AND
EXPERTISE TO DO THIS RIGHT?

I'm passionate about helping
service-based businesses and
have numerous free resources on
my website.

ctkaupp.com/Resources

If you are looking for more tailored
recommendations for your business,
I'm currently offering a free 45-
minute marketing brainstorm
session (typically charge $250).

ctkaupp.com/Free45

FREE RESOURCES

FREE 45MIN MARKETING BRAINSTORM

CTKAUPP.COM
CONTACT@CTKAUPP.COM

WHO AM I?

Hey there! I'm CT Kaupp. I'm the
owner of CT Kaupp, LLC and have
been in the online web/marketing
space for over a decade. I know what
works, what doesn't and how to get
the job done             the first time.

I grew the web portfolio at my late
father's marketing firm (from 5 to
60 websites) before starting my
business. He taught me the
importance of relationships,
personally and professionally, and
it's at the heart of everything I do.

RIGHT


